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Exhibit 8

Trends in Consumer Engagement: 
High Performers Anticipate More Activity, New Channels 
Percent High Performers Responding Doing/Will Do to a Great/Moderate Degree
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Using blogs as a 
communication/connection tool

Changes in the work environment to encourage 
healthier behavior and/or support a culture of health 

Year-round employee education and communication 

Total compensation/benefit statement 
that includes the value of health benefits 

Tools/information to help employees make 
better decisions about their health care 

E-learning programs 

Using social networks to impact 
employee health and well-being
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